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Critic, and Harvard Graduate School of Design Loeb Fellow, Alexandra Lange 
encourages architects to take a Philip Johnson approach to social media—
showcase what inspires you, what challenges you, what design pilgrimages 
you’ve taken. Don’t wait to be asked, she says. 

Social media can create relationships with leading thinkers, future clients 
and colleagues, and establish an architect as a trust agent. It can engage a 
network through permissions marketing, as outlined by Enoch Sears in 
www.businessofarchitecture.com.

We will discuss the potential of twitter, blogs and other platforms for 
architects as individuals and firm representatives, and how to balance 
personal, professional, and the in-between. We will also look at successful 
examples from real-world Boston-area firms.

Panel:
Alexandra Lange
Loeb Fellow; Dezeen

Emily Grandstaff-Rice AIA
BSA President; Associate at C7A

Kevin Sullivan FAIA
President, Payette

Moderator:
Karen Robichaud
Graphic Designer at Payette 
and member of the 
BSA Marketing and PR Wizards.

This event is part of the 2014 President’s Initiative Business of Architecture series.

Thanks to Payette for generous support of programs which advance the 
profession of architecture.
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