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Is an innovative building or spatial design 

able to present a brand as current or cutting 

edge? 
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Tokyo, Japan Retail : Prada, Louis Vuitton, Tod’s
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Is the role of our building to act as a 

background that a client can set their brand 

message against? Should we take a 

proactive approach?   
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Is it an architect’s responsibility to 

incorporate  our client’s brand or should we 

maintain a critical distance? 


